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THE END ... AND A NEW BEGINNING 


“We have reached the end of our drive ... our PROFIT BLITZ FOR 
FITZ. The story has been written into the record, for all to 
see. We have paid brief homage .., a passing tribute to a man- 
who has lived with us, and worked with us:. a man who has given 
freely and selflessly all that a man has to give ... his heart 
and his mind .., so that we might enjoy to the full the fruits 
of our labours, and his. We have honoured in the one way we 
know, his abundant genius ... his thought-provoking wisdom ... 
his drive and his inspired leadership. We have honoured a 
quarter of a century of devotion to an ideal eee bO.the industry. 
he loves ... to the men and women of his and our Famous Players. 
We have honoured .,., and in so doing, have been honoured, 


Our drive, in terms of time limitations, is over_... 
and it's a little sad. However, everything .., as all good 
things do ... must come to an end. The winners have been named 
and will be rewarded, materially. The over-all rewards however, 
reach far and beyond the limited number of winners in their 

respective groups. In this drive, everybody must be a winner, 
with the reward measured in terms of personal pride and satis- 
faction in a fine job well done. We have proven to our Boss Man 
that we truly are Showmen ;., in every known sense of the word, 
That should be our reward, 


The PROFIT BLITZ FOR FITZ, as a limited endeavour is 
over, It has served its purpose well. It has forged new bonds 
of friendship and co-operation. It has brought the East and the 
West closer together, It has created a new understanding and 
acceptance of the problems we face, and the. responsibilities of 
each to the other. How can something as alive as that come to 
an end? 


Z It needn't, and it mustn't, We can, if we put our ow 
minds and hearts to it, continue it into perpetuity. -We can 
prove to Mr. Fitzgibbons that this wasn't just a flash in the 
pan ... that this IS Famous Players! Showmanship -.- and that 
our PROFIT BLITZ FOR FITZ is here to stay ... today, tomorrow 
and into all the tomorrows of the future. This is NOT the end, 
but indeed a bright, new beginning, 
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HONOURING 25 YEARS OF INSPIRED 
LEADERSHIP IN FAMOUS PLAYERS 


HERE IT IS MEN 


THE NEWS YOU'VE BEEN WAITING FOR 


AND $10,000.00 IN CASH PRIZES 


It took some doing ... but here's the story ... complete in every 
detail, The final results have been tabulated and the winners 
determined, The cheques will be on their way to the winners just 

as fast as they can be made up, but in plenty of time for Christmas, 
Mr. Fitzgibbons! personal cheques, for his portion of the prize 
money are also on their way, May I offer my own, very warm con- 
gratulations to each and every one of you ... for a terrific job 
well done ... and prizes well deserved, And now, 


THE WINNAHS 


GROUP 1 

ist Prize - Eddie Newman, Metropolitan - Winnipeg, $250.00 

Special J.J.F. award 100.00 0.00 
2nd Prize - C.J, Jeffrey, Capitol - Sudbury 150.00 

Special J.J.F. award DoOOR TZ Ob 00 
3rd Prize - Bert Wiber, Capitol - Edmonton 100.00 

Special J.J.F. award -00 135.00 
Ath Prize - Bill Wilson, Paramount - Edmonton 50.00 

Special J.J.F. award 20.00 70.00 
jth Prize - Charlie Doctor, Capitol ~ Vancouver 50.00 


Special J.J.F. award 20.00 0.00 


FOR THRIFTY OPERATION 


ist Prize - Bert Wiber, Capitol - Edmonton 75.00 

Special J.J.F. award 30.00 105.00 
2nd Prize -~ Eddie Newman, Metropolitan - Winnipeg 50.00 

Special J.J.F. award 20.00 0.00 
3Brd Prize - Ray Tubman, Capitol - Ottawa 25.00 


Special J.J.F. award 10.00 - 00 


$10,000 
IN CASH PRIZES 


h showmanship 


SERVE with showmanship 


showmanship 


PROFIT wi 
SAV Elwith 


«8 ee ; 


neae SEL UL with showmanship 
HONOURING 25 YEARS OF INSPIRED National Drive Captain 
LEADERSHIP IN FAMOUS PLAYERS DAN KRENDEL 
PRIZE WINNERS 
GROUP 2 
ist Prize - Paul Valliere, Capitol - Quebec $250.00 
Special J.J.F. award 100.00 350.00 
2nd Prize - Al Hartshorn, Regent - Oshawa 150.00 
Special J.J.F,. award Die OOF 8205.00 
3rd _ Prize - G. A,Walters, Pr.,Edward - Charlottetown 100,00 
Special J.d.F. award SILO) ALS) 5X0) 
4th Prize - Don Edwards, Tivoli ~ Hamilton 50.00 
Special J.J.F. award 20.00 70.00 
2th Prize ~ Tom Daley, University - Toronto 50.00 
Special J.J.F. award 20.00 70.00 
6th Prize - Gerry Tipper, Capitol and Royal - Truro 50.00 
Special J.J.F. award 20.00 70.00 
7th Prize - Bob Harvey, Capitol - North Bay 50.00 
Special J.J.F. award 20.00 70.00 
8th Prize - Mel Jolley, Century - Hamilton 50.00 
Special J.J.F, award 20.00 0.00 
FOR THRIFTY OPERATION 
ist Prize - Tom Daley, University - Toronto 75.00 
Special J.J.F. award OR0ORELO500 
2nd Prize -~ G.A.Walters, Pr.Edward - Charlottetown 50.00 
Special J.J.F. award 20,00 0.00 
3rd Prize ~ Bob Harvey, Capitol - North Bay 25.00 
Special J.J.F, award 10.00 -00 
GROUP 3 
ist Prize - Eddie Lamoureux, Palace - Windsor 250.00 
Special J.J.F. award 100.00 0.00 
2nd Prize = W.G, Gazely, Paramount - Campbellton 150.00 


Special J.J.F. award 55.00 205.00 
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PRIZE WINNERS 


GROUP cont!d, 


3rd Prize - Harry Wilson, Capitol - Chatham $100.00 
Special J.J.F, award SHIA (OO) = ALS {OVO 

hth Prize - Dave Borland, Dominion - Vancouver 50.00 
Special J.J.F. award 20.00 70.00 

Sth Prize - Art Cauley, Paramount - Peterboro 50.00 
Special J.J.F. award 20.00 70.00 

6th Prize - Jack Ward, Seneca - Niagara Falls 50.00 
Special J.J.F. award 20.00 70.00 

7th Prize ~ Trueman Marr, Paramount - Kentville 50.00 
Special J.J.F. award 20.00 70.00 

Sth Prize - Bunny Markell, Palace - Cornwall 50.00 
Special J.J.F. award 20.00 70.00 

JohoPrize = Vern Hudson, Capitol —- St. Kitts 50.00 
Special J.J.F. award 20.00 0.00 

10th Prize - Jerry Duggan, Paramount - Kenora 50.00 
Special J.J.F. award 20.00 0.00 

llth PRIZE - Lance Webber, Capitol - Penticton 50.00 
Special J.J.F. award 20.00 70.00 


FOR THRIFTY OPERATION 


ist Prize - Harry Wilson, Capitol - Chatham 75.00 

Special J.J.F. award 3.OF00" 5 1057100 
2nd Prize - Eddie Lamoureux, Palace - Windsor 50.00 

Special J.J.F. award 20.00 0.00 
3rd Prize - Lance Webber, Capitol - Penticton 25.00 

Special J.J.F. award 10.00 3:57.00 


Turn the page for Group 4, fellows 
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PRIZE WINNERS 


GROUP 4 


ist Prize - Clarence Marshall, Capitol - N.Battleford $250.00 


Special J.dJ.F. award 100,00 0.00 

2nd_ Prize - W.W.0. Fenety, Capitol - Fredericton 150.00 
Special J.J.F. award 55.00 205.00 

3rd_ Prize Phil Tucker, Paramount ~ Kamloops 100,00 
Special J.J.F. award -OO0 135.00 

4th Prize Ed Dulko, Orpheum - Moose Jaw 50.00 
Special J.J.F. award 20.00 70.00 

5th Prize Walter Bennett, Capitol - Vernon 50.00 
Special J.J.F, award 20,00 0.00 

6th Prize - Trueman Walters, Grand - Kingston 50:00 
Special J.J.F. award 20.00 70.00 

7th Prize Earl Scendrett, Rayal ~ Woodstock 50.00 
Special J.J.F, award 20.00 70.00 

8th Prize Sarto Robert, Rialto - 3 Rivers 50.00 
Special J.J.F. award 20.00 0.00 

9th Prize Will Harper, Paramount - Kelowna 50.00 
Special J.J.F. award 20.00 70.00 

1LOth Prize Fred Tickell, Roxy ~ Medicine Hat 50.00 
Special J.J.F. award 20.00 70.00 

lith Prize Harry Black, Totem ~ Prince Rupert 50.00 
Special J.J.F, award 20.00 0.00 

FOR THRIFTY OPERATION 

ist Prize ~ Walter Bennett, Capitol - Vernon 75.00 
Special J.J.F. award 30.00 105.00 

2nd Prize —- Clarence Marshall, Capitol ~ N.Battleford 50.00 
Special J.J.F. award 20.00 0.00 

3rd Prize ~ Earl Scandrett, Royal - Woodstock 2A LOO) 
Special J.J.F, award 10.00 -00 
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PRIZE WINNERS 


GROUP 5 

ist Prize = Robert Knevels, Tivoli - Windsor $250.00 
Special J.J.F. award 100.00 350.00 

2nd Prize ~ Sam Mantle, Parkdale - Toronto 150.00 
Special J.J.F. award -00 205.00 

3rd_ Prize - Roy Downey, Beach - Toronto 100.00 
Special J.J.F. award -00 135.00 

4th Prize - Joe Cardwell, Alhambra - Toronto 50.00 
Special J.J.F. award 20.00 70.00 

2th Prize - George Morrell, St. Clair - Toronto 50,00 
Special J.J.F. award 20.00 0.00 

6th Prize - Frank Sabatini, Lake - Fort William 50.00 
Special J.J.F. award 20.00 70.00 

7th Prize - George Davie, Palace ~ Toronto 50.00 
Special J.J.F. award 20.00 0.00 

8th Prize - Gordon Carson, Fort - Fort William 50.00 
Special J.J.F. award 20.00 70.00 

gth Prize - Maurice Doyle, Runnymede - Toronto 50.00 
Special J.J.F. award 20.00 70.00 

LOth Prize - Charlie Bahrynowski, Royal - Ft. William 50.00 
Special J.J.F. award 20.00 0.00 

FOR THRIFTY OPERATION 

ist Prize - Bob Hurwitz, Starland - Winnipeg 75.00 
Special J.J.F. award 30.00 105.00 

2nd Prize - Bob Knevels, Tivoli - Windsor 50.00 
Special J.J.F. award 20.00 70.00 

3rd Prize - George Morrell, St. Clair - Toronto 25.00 


Special J.J.F. award 10.00 ! 00 
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PRIZE WINNERS 


Special awards to the managers in the East and the West who made 
the best comparative showing over the thirteen week period. 


EAST 
Eddie Lamoureux, Palace - Windsor $150.00 
Special J.J.F. award 55.00 205.00 
WEST 
Clarence Marshall, Capitol - N.Battleford 150.00 
special J.J.F. award 55.00 205.00 


oXoXeX.X.Xo 
DISTRICT MANAGERS 


lst Prize - Mort Margolius - $250.00 


Special J.J.F. award 100.00 0.00 
2nd Prize - E.E. Fitzgibbons 150.00 

Special J.J.F. award D5) a OO 205.00 
3rd Prize - Ray Tubman - 100,00 

Special J.J.F. award 535) A 10}0) 135.00 

BOOKERS 

ist Prize - Herb Black - 250.00 

Special J.J.F, award 100.00 350.00 
2nd_ Prize —- John Heggie - 150.00 

Special J.J.F. award HEA OW 205.00 
3rd_ Prize - Paul Cardell - 100.00 

Special J.J.F. award 35.00 5 OO, 


eXeaXeXe Xe Xo 


That brings us to the end of our prize list boys ... and a fairer 
or more equitable distribution of the ten Gts would be hard to 
imagine, Those who really set their minds to it, and honestly 
tried to SERVE ... SAVE ... SELL and PROFIT WITH SHOWMANSHIP .., 
walked off with the loot. Good luck to you guys ... and if my 
wishes can help ... you'll have a VERY MERRY CHRISTMAS, and the 
happiest NEW YEAR you've ever known, 
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12TH and 13TH WEEK'S WINNERS 


Hear ye | Hear ye | In order to wind up our contest, 

and get your cheques to you before Christmas, it was 
decided to combine the last two weeks, This is the story 
men ,.. and our winners, All entries received on or before 


December 15th have been included. 
oXeoXeXeXoXe 


$25.00 - Frank Sabatini of the Lake in Fort William, for 
making CinemaScope possible in his theatre 
also his very successful Ukrainian show. 


$25.00 - To Al Deschenes of the Paramount in Murdochville 
for a profitable monthly bulletin. 


$25.00 - Goes to Al Hartshorn, skipper of the Regent 
in Oshawa for terrific ELMER organization. 


$ 
$ 
$ 
$ 
$ 
$ 
$ 
$ 
$ 
$ 
$ 
$25.00 - For Eddie Lamoureux of the Palace in Windsor ; 
for his personal-letter and guest ticket $ 
$ 

$ 

$ 

$ 

$ 

$ 

$ 

$ 

$ 

$ 

$ 


idea for bringing back that "Lost audience." 


$30.00 - Split down the middle for Eddie Newman and 
Bill Novak of the Met and Capitol in Winnipeg 
for their Restaurant-theatre package deal, 


$15.00 - To Gerry Tipper of the Capitol and Royal in 
Truro, for excellent LADY & TRAMP selling. 


$15.00 - On its way to Bob Harvey of the Capitol in 
North Bay for his excellent ELMER promotion. 


$15.00 - To Bill Wilson of the Paramount in Edmonton 
for excellent "Grey Cup" tie up, and his fine 
book-ticket sales activities. 


$15.00 - To Bill Trudell of the Capitol in London, for 
an outstanding ULYSSES campaign, 


$¢ $$ $$ $$ $ $ $$ $6 $$ $$ EB 
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$25.00 - On its way to Freeman - Paramount Halifax - 
Skinner for two swell jobs ... His ILLEGAL co- 
op, and the swell kids! show promotion with a 
local merchant. Swell stuff. 


$15.00 - To Martin Cave of the Atlas in Victoria for 
excellent all around selling activity. 


$10.00 - For Paul Turnbull of the Downtown: in Hamilton, 
for good selling and newspaper co-ops, 


$10.00 - To Ted Doney of the Royal in Guelph for his 
consistency in promoting newspaper co-ops. 


$10.00 - Goes to Len Bishop of Sheas in Toronto, for a 
fine campaign on PANCHO VILLA. 


$10.00 - On its way to Ralph Mitcheltree of the Capitol 
in Calgary for a sensational Pepsi deal, 


$ 

$ 

$ 

$ 

$ 

$ 

$ 

$ 

$ 

$ 

$ 
$10.00 = To Pearl Treleaven of the Strand in Brandon, for 

her fine LOVE IS MANY SPLENDORED THING selling. $ 

$ 

$ 

$ 

$ 

$ 

$ 

$ 

$ 

$ 

$ 

$ 


$10.00 - For Herb Chappel of the Palace in Guelph, for 
a really grand Home-I-Tis newspaper promotion, 


$10.00 - Goes to Don Edwards of the Tivoli in Hamilton 
for his Muscular Dystrophy public relations deal, 


$10.00 - For Jerry Duggan of the Paramount in Kenora, for 
excellent ELMER selling, 


$10.00 - In the mail to Charlie Bahrynowski, of the 
Royal in Fort William for an outstanding DAM 


$ 
$ 
$ 
$ 
$ 
$ 
$ 
$ 
$ 
$ 
$ 
$ 
$ 
$ 
$ 
$ 
$ 
$ 
$ 
$ BUSTERS campaign. 
Rs $10.00 - On its way to Len Turoldo of the Capitol in 
Brandon, for fine promotional work on his 
$ DAM BUSTERS engagement. 
F THAT'S IT GUYS. 
$ 
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FROM THE WEST ... AND THE EAST 


National Drive Captain 
DAN KRENDEL 


"A VOTE OF THANKS ... to you men in the field, who with 
the complicated tools of your trade - the 1l-sheet, the layout- 
pencil, the tie-up, the newspaper ad, the T.V. and radio spots, 
the countless arguments, pencils and erasers - went ona crusade, 
and with purpose and determination once again proved to the 
entire industry, that in your field you are second to none .,. 
and by so doing have paid the finest of compliments to a great 
leader ... our own John J, Fitzgibbons," 


"To every member of the Famous Fraternity ... in the East < 
the West ... for a job well done ... one that will remain as a 
standard of quality that you alone can match." 


"To my fellow members on the Awards committee ... Rube 
Bolstad, Ben Geldsaler, Morris Stein and Jim Nairn, who gave every 
entry their fairest and most honest consideration ... and who, 
because of the very fine line that separated excellence from par- 
excellence, had no easy job in selecting the weekly winners," 


"To Dan Krendel whose inspirational organizationand admin~ 
istration kept the pot boiling, for our 


PROFIT BLITZ FOR FITZ 
Bob Eves 


eXeXoarXo 


"FROM ME TOO - a very sincere thank you to all the men 
and women, not in the East and the West as separate entities ... 
but in Famous Players as a single unit. I don't often find my- 
self at a loss for words, but today I find it a little difficult 
to say "Hail and Farewell," 


"This has been a heart-warming experience ... one that 
will long live in all of our memories as a measuring stick for 
the ultimate in effort and creative ability. Our PROFIT BLITZ 
FOR FITZ has brought to the fore a Jot of shrinking violets, who 
when the chips were down, didn't shrink from their appointed 
tasks and their duties," 


"This has been an all-out Famous Players effort ... as 
only Famous Players men and women could deliver it. To all of 
you, in the field and in our offices ... my sincere thanks," 


Morris Stein 
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OVER BEN'S SHOULDER 


"The Lights Are Out, and Gone Are All the Guests," 


"The above lines, from a familiar poem, come to my mind with the 
closing of our Blitz contest, and with the knowledge that this 
is the final issue of Cap'n, Dan's journal." 


"TJ am sure that I speak for all the members of the com- 
mittee in saying that I shall miss those Monday morning meetings 
at which we had the pleasure of going over the interesting entries 
from all over the country. It was as though each individual whose 
entry was under discussion were a guest in the room with us." 


"Personally I have enjoyed writing these weekly messages 
to you, and if they have been helpful in any way ... then I feel 
amply repaid." 


"This might be a good time to look ahead and give you 
such information as we have about some of the attractions we shall 
be playing during the next few months," 


ARTISTS AND MODELS - Paramount's latest Dean Martin and 
Jerry Lewis production by Hal. Wallis is lavishly presented in tech- 
nicolor, New songs by Dean Martin, the zany antics of Jerry Lewis 
and scores of beautiful girls give this attraction every appearance 
of a good box office bet, 


GOOD MORNING MISS DOVE - Jennifer Jones who gave such a 
fine performance in LOVE IS A MANY SPLENDORED THING, is featured 
in a delightful drama of a school teacher's career in a small town, 
It should have particular appeal to family audiences, and presents 
a good chance for exploitation through Parent-Teachers organizations. 


THE ROSE TAT“OO - Features a magnificent performance 
by the famous Italian actress Anna Magnani, ably supported by 
Burt Lancaster, This Hal Wallis production, released by Para- 
mount, has been hailed as a possible Academy Award winner, and 
will be available for first runs during Academy nomination week 
in mid-February. 


HELEN OF TROY - Warner Brothers have ambitious plans 
for the world-wide exploitation of this magnificent production, 
which has excellent box-office possibilities. It will be released 
during the last week in January, using newspaper, radio and T.V. 
publicity campaigns. Watch for further details so that you can 
tie into these campaigns as advance publicity. 
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OVER BEN'S SHOULDER (cont'd. 


‘RE-ISSUES - We have arranged with Metro-Goldwyn-Mayer for 
the playing of the following re-releases in our theatres:- 


ANCHORS AWEIGH - Featuring Frank Sinatra, Gene Kelly, 
Jose Iturbi and Katherine Grayson, 


GREEN DOLPHIN STREET - With such star names as Lana Turner, 
Van Heflin and Donna Reed, 


THE WIZARD OF 0Z - Featuring the one and only Judy Garland, 
Ray Bolger and Bert Lahr, 


THE GREAT WALTZ - With a galaxy of stars, including Militza 
Korjus, Fernand Gravet and Louise Rainer. 


"We feel that, faced as we are with a shortage of product, 
these re-releases should prove of great value to us. They will be 
available in our secondary theatres where the shortage has affect- 
ed us most severely, and the terms we have arranged, are most 
reasonable,!! 


""Parting is such sweet sorrow" ..,. and in closing, I 
would like at this time to wish each and every one of you, a Very 
Merry Christmas, and with that wish go my sincere hopes that the 
New Year brings to you and all the members of your family those 
most priceless gifts ... Health and Happiness.” 


"The Blitz may be over ... but, letis all of us keep 
Blitzin!' anyway, and every day." 


Ben Geldsaler 
Sees 


Speaking for myself, and I am sure that I express the sentiments 
of every one of our readers, I am going to miss these peppy 
little messages of Ben's, They have made good reading ... have 
been informative, and I might add, inspirational, at a time when 
so many in our business need every bit of inspiration they can 
lateh on to, 


Thanks Ben .,.. for myself and all the boys in the field, 
You have been one of our mainstays in keeping our PROFIT BLITZ FOR 
FITZ alive and interesting. We appreciate it. 
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KNOW YOUR PRODUCT 


National Drive Captain 
DAN KRENDEL 


Sure I'm being repetitious ... but that's one sure way of getting 
a point across. You can't pass information on to the public .., 
You can't do a proper selling job ... Your employees can't do 
their jobs right, UNLESS ... you know what you have to Senior 
will have to sell in the future. UNLESS you pass this information 
along to the people in your organization, to maintain their int- 
erest ... UNLESS you make it available to your potential customers 
well in advance. 


We're in a glamour-packed business guys ... even with 
things roughening up a little, we still have loads:of glamour to 
sell, You receive trade magazines by the carload ... you receive 
special communiques not only from the exchange centres, but often 
from New York and even Hollywood. I know... I've seen them, 


What are you doing to get this advance information on 
to your staff and your customers? Have you thought of a neat 
bulletin board in the lobby or foyer? Have you thought of get- 
ting a special broadside out, jammed with details of new stars 
and coming product, instead of a one-shot affair on a specific 
attraction? Try it fellows. It!s YOUR business we!lre talking 
about, If you're not interested, how can you expect your patrons 
to be? Let's tell them that we're alive ... and keep reminding 
them of it, They'll soon get the idea, So will YOUR man. 
so will YOU. 


«XXX. X, 
CHRISTMAS AND NEW YEAR 
Just a last-minute reminder folks ... Both holidays fall on a 


Sunday this year, which gives you a swell chance to rake in a 
few of those extra bucks we!re always talking about. I know 
that our bookers have already received numerous requests for a 
special midnight on the 25th ... in addition to the regular 
year-end midnight show which this year will actually be on the 
night of New Year's Day. Also, I see several special juve 
shows booked in during the Xmas-New Year's week. It's all 
dough in that old bank, fellows. Have you done anything about 


it? ... Or are you one of those whose Pexpevual scrye tS) eee loc 
can't be done in MY theatre ...? 
There's always a first ... and this may be it in your 


theatre. Nobody's going to hit you on the head ... but believe 
me, YOU'LL feel awfully good when you report that extra several 
hundred bucks ... in found money. 


x 
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IT TAKES ALL KINDS 


National Drive Captain 
DAN KRENDEL 


S 'help me, it happened, and in a theatre I am very familiar with. 
Norm Jackson brought in a petty cash report and tossed it on my 
desk ... minus comments. I glanced at it ... and then took a 
second, and better look, In that one week the bright manager 

had ordered three separate loads of ice for his coolers ... each 
at .70¢ ... and get this. Each order was delivered ... by taxi, 
Li VOUNDRCaSe., seat a Cost per delivery of $1.00. Pretty fancy, 
huh? $2.10 worth of ice, plus three bucks in cab fare, Top that 
if you can, : 


How ridiculous can we get? Not only does this guy not 
believe in making his own ice ... as outlined in these pages ... 
but he really does it up brown. Wonder if the ice comes in fancy 
gift wrapping. Wonder if Mr. Manager provides a uniformed guard 
of honour to escort it to his confection bar ..., Wonder .., yes 
I wonder if he ever takes the trouble to read our bulletin, Oh 
well ,.. guess it takes all kinds. 


eX eX. XX, 
YEAR-END BILLS 


Our fiscal year ends at the end of this month, fellows ... and 
you have, or will receive detailed instructions as regards year- 
end inventories of supplies and tickets ... a listing of all 
outstanding accounts, and all the other details you should be 
familiar with. 


This information is very, very important to Bill Kerr's 
department, and the lads in our audit department. They must 
prepare a statement for our executives based on the information 
you provide, Let's make it accurate this year, eh fellows? Let!s 
not overload the boys in head office with a lot of unnecessary 
follow-up correspondence, Let's give them what they want .., 
the first time. 


And guys ... you're only kidding yourselves by holding 
out bills until after the first of the year. They're charged 
back against the week in which the expenditures were made anyway, 
so why not start the New Year clean ... right from scratch, huh? 


oX-X.X.X, 


"Men grow strong through bearing burdens," commented the late 
Elbert Hubbard, A soft life doesn't make a strong man. Right? 
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WEDDING BELLS 


National Drive Captain 
DAN KRENDEL 


Our congratulations to Don Edwards, manager of our Tivoli theatre 
in Hamilton, who was married on Saturday, December 3rd to Miss 
Jeanne Holmes, in All Saints Anglican Church in Hamilton. Don 
and Jeanne skipped off to old Gotham for a week!s honeymoon, 
Jeanne, as those who attended our meetings in Hamilton may know, 
is the personable young Miss ... guess I should say Mrs. now... 
who is Lloyd Taylor's secretary in the Skyway office, and took 
notes of our meetings. 


All the best to you, Don and Jeanne ... from all of us 
in head office, and in our theatres from coast to coast. 


oXX-XX, 


I APOLOGIZE, FREEMAN 


For some vague reason I always get the Paramounts in Halifax 

and Moncton confused .,. and on a couple of occasions I credited 
Murray Lynch with entries submitted by Freeman Skinner ... Once, 
and I blush to even think of it ... we even sent a cheque to 
Murray for a prize won by Freeman. Confusing, ain't it? 


Sorry Freeman ... but you have my word for it ... from 
now on I'11 double check the Moncton and Halifax entries, to 
make sure that proper credit is given where it belongs. O.K. 
poy? 


oXeXe Ke Xe 
WHAT ABOUT PASSES? 


A good question, huh? Every so often I take a look at the pass 
situation in my theatres, and individually they don't look too 

bad. Then I total them up, and can't believe it. The figures 

are actually staggering. Imagine what it must be like over the 
whole circuit. 


Sure, passes are necessary ... somewhat of an evil 
perhaps ... but a necessary one. I often wonder though, how 
many of us, when we hand out a pass think of it as being an 
actual cash layout of sixty cents, or ninety, or whatever our 
admission price may happen to be? Fifty passes on the week may 
actually be fifty bucks you're handing out, and unless you know 
that you are getting fifty, or a hundred dollars! worth in return, 
then it's a dissipation of Company funds, Think about it, huh? 
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ABOUT AD LAYOUTS 


National Drive Captain 
DAN KRENDEL 


Do YOU know how to lay out a newspaper ad? Silly question, what? 
Maybe not so silly though, in view of the fact that so many ads 
are hand-tailored to your specifications, and all you have to do 
is send them over to the paper, 


I visited a theatre one day ... a week or so before it 
re-opened after extensive renovations. The manager had exactly 
three mats on his opening attraction .., One about fifty lines, 


another around two hundred, and the third, three-quarters of a 
page in size, He was having one devil of a time trying to figure 
out what to do. I watched him for a while, and then took over. 

I borrowed his scissors ... he did have a pair ... some paper, 

and a bottle of paste. Then I did some chopping ... not the mats, 
the proofs ... drew a few lines, inserted some copy, specifying 
type faces and size, pasted it all down, and we were ready to go. 


The lad was entralled ... really amazed. He had never 
seen an ad layed out before. He received his proof sheets ... 
ordered the mats he thought he'd like ... pasted the proof on 
a slip of paper .., and that was it. Didn't even know that the 
people on his newspaper could lift portions out of a mat, and 
dress it up as specified ... within reason, of course, 


As a matter of fact, Jimmy Nairn got out a very concise 
and certainly enlightening booklet on just this subject, some 
years ago. Maybe, if the demand is great enough, James will 
consider a reprint, with perhaps a few up-to-date revisions, 
What do you say guys? It's up to you. 


oC.X.X.X.X. 
AIN'T THIS SOMETHIN! ? 


Therets been a lot of beefing from Al Troyer'!s department in the 


past about managers who withhold payment of short subjects ... who 
don't take credits on time ... who miscalculate their film rental, 
etc. etc, 


Here's one for the book. One smart guy paid for a 
couple of shorts which were never shipped out of the exchange. 
Obviously he didn't even know whether he had played them or not, 
He most certainly hadn't checked his show. Maybe this is one 
of those instances where the projectionist makes out his running 
schedules for him. Wonder how fast he would have paid for some- 
thing he didn't use IF HE WAS SPENDING HIS OWN MONEY? 
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BOTTLE-TOP MATINEES 


National Drive Captain 
DAN KRENDEL 


It really gets me ... s'help me, I don't know how many times I 
have reported the amazing results of special Pepsi and Coke bottle- 
top matinees. There isn't a thing for the manager to do, except 
indicate to his supplier that he'd like one. T.C.L. provide the 
prizes .,. and even on occasion go for a bicycle ... The kids use 
bottle caps as their admission ... The bottler pays cash for 

EVERY seat in your theatre ... AND, you wind up, on top of that, 
with a jingling confection-counter cash register, 


In spite of all that, only a handful of our managers 
have gone for the deal. Here people are actually begging to fill 
your theatre for you ... and you sit by and sneer at them, Does 
that make sense? 


Come now guys ... get on the beam, Get in touch with 
your bottler right now ... TODAY ... and arrange for one of these 
custom-made deals for right after the first of the year, At 
least show some indication of your interest, huh? Again I!11 
repeat that hackneyed old phrase ... "It's money in the bank," 


oXe XoXo Xe 
OVERAGES AND SHORTAGES 


Do you report such overages or shortages as may occur from day 

to day on your daily boxoffice statement? Don't laugh ... Ttain'tt 
funny McGee ... Some of our boys are either afraid to record a 
shortage, or hope it will show up on the following day, and so, 
simply say nothing about it. Sooner or later either the B.O, 
department or an audit of their cash catches up with them, The 
rule states that each day you report any shortages or overages, 

no matter how small ..., or how big. If you have a shortage 

today ... report it today. If you catch up with it tomorrow, 

then put through an overage. One will balance the other, 


I know one manager who has never shown either a shortage 
or an overage, His boxoffice sheets are perfectly clean. One 
day I was checking his petty cash, and noticed a tin can with 
roughly thirty dollars in it, over and above his normal petty 
cash fund. Then it came out, 


Any time he had an overage ... into the can it went, 
If a shortage showed up, he took it out of this fund, and made 
it up. At the end of the year, the balance went towards their 
Christmas party. Oh well, like I said ... It takes all kinds. 
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YOUR TRADE MAGAZINES 


National Drive Captain 
DAN KRENDEL 


This too has been written many times in the past, and yet I do 
not feel that it will suffer by repetition, Each one of you 
receives regularly copies of the leading trade periodicals in 
our business, I worked on a couple of them many years ago ... 
and I know exactly what goes into their preparation, It takes 

a lot of time, and the combined effort of many specialists in 
their respective fields, to keep the copy flowing, and to meet 
each week's deadline, You receive the finished product, custome 
tailored to your needs, 


The amazing thing to me is that so few men actually take 
the advantage they should of the results of this specialized 
effort. Basically, the Magazines are designed to keep you in 
touch with our business, and you can!t possibly find the infor- 
mation they contain, anywhere else. Do you take the time to 
read ... and to properly digest the contents? And how about 
the Showmanship sections in all of them? I see selling ideas, 
many of them prize-winners ... which can so easily be adapted to 
every one of our situations, yet so few of them are actually 
used, I wonder why? We're in a business which thrives on new 
and novel selling ideas. We can't possibly dream up new ones 
week after week ... by ourselves ... without help. Well, we do 
have the help, in the form of proven and tested stunts, week 
after week, Let!s start using them, huh? We!re all in this to-~ 
gether fellows ... the guys in New York, and we on this side of 
the border, We all want to keep this business alive and healthy. 


Read your trade mags, fellows ... keep informed, and 
use the business-gotting ideas submitted by men who know how, 
You'll feel better for it ... and, you'll do a better job, 


cXeoXe XX. 
KNOW YOUR STAFF 


Do you really know each individual member of the staff which 
helps you operate your business? Do they really know the man 
they're working for ... and just what is expected of them? It!s 
very important, men. You have problems, and I'm sure they have 
problems. Each should know and respect the other's. The best 
way is through regular weekly staff meetings. You'd be surprised 
how much helpful advice they can offer ... if you show them that 
you're interested. A winning team is one which works as a unit, 
which pulls together ... sharing the load, Wiehe Makiig. Velialg 
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ON BEING AN EXECUTIVE 


National Drive Captain 
DAN KRENDEL 


Many years ago ... in 1951 to be exact ... Mr. Fitzgibbons sent 

me a copy of the Royal Bank's monthly letter. This one had to 

do with the making of an executive. It's one of the finest things 
I have ever read, and I thought I'd pass along a few excerpts I 
had marked for my personal file. Hope you like them, These are 
some of the things which make a successful executive ... 


"He is not paid for the thing he does, but for the moral 
content of his effort - his enthusiasm, his specialized abilities, 
his knowledge, his experience and his judgment." 


"All of them have a high degree of ability to organize, 
and keen vision to see the path ahead," 


"The problem in business is to get the right men and 
women, keep them, and develop them into good leaders." 


"Length of service alone does not qualify a man for 
executive rank,4 


"Men work best for the executive who holds his beliefs 
with confidence, who will stand up on Wednesday for the principle 
he believed in on Monday." 


"Everyone in an organization should know precisely what 
he is responsible for, what his authority is, and who does what 
in directing effort." 


"It is good policy for an executive to refrain from 
doing anything that can be done sufficiently well by a subordinate! 


"He is the sort of man who instead of climbing upon his 
fellow workers whom he had pulled down, sets himself to help every- 
one around him in order that he may go up with them," 


"Morale means more than an occasional staff party ... It 
means that every man is interested in the success of the aeabyeliny 
and works for it." 


"The successful business leader gets more satisfaction 
from doing a job than from contemplating the finished product,!! 


"What counts in a man's life ... is the number of 
Opportunities he grasps," 


Like it guys? Makes good sense, what? 


“PROFIT BLITZ FOR FITZ” 


Here is a method of carbon saving devised by Herb. Chappel of the Palace theatre, Guelph, and his 
projectionist, Clarence Marriott. It’s a practical money-saver and worth your careful attention. 


CARBON SAVER 


QUICK, EFFICIENT AND VERY EFFECTIVE 


EQUIPMENT NEEDED 


1 Hand Drill 
impiemancaiapesen(apiusedion|y) Size is determined by Carbon. Drill should remove 
, 5/16” of soft core. 

Dri 


6 Standard Thread Bolts (Heads Removed) 


One end of burnt Carbon is drilled and tapped and two Carbons are back-to-backed. One Carbon 
is retained in holder while the other Carbon is burning. 


2 sets of Taps, Drills and Bolts are used for negative and positive Carbons. Use of Saver eliminates 
splitting of reels from double to single as projectionist can measure duration of Carbon life within a 
quarter-minute. 


THE RESULTS 


' ‘ No. of Reels (18 min.) Amount Amount Amount Under New Method 

Lengtnjof, Carbon Old Method Burned per Reel Remaining Life Left in Carbon 
Pos. 14” 3 Double 10” 343” 4” 1 DOUBLE 
Neg. 9” 3 Double (ile Deere Bt 1 DOUBLE 


Under the old method of Carbon saving these 4” and 3” Carbons could not be held for double reel 
burning. With this new method here are examples of its efficiency. 


SAVING IS 25% 


Carbon Bill — Sample Theatre (Non-continuous Policy) — $789.00 Yearly 
Savings under New Method — 25% or. $197.00 
IF USED IN FAMOUS PLAYERS 400 THEATRES 


$197.00 x 400 or $78,800.00 
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IVAN ACKERY - The "Ack" from out Vancouver way submits what can 
well be the beginning of something which may work out to the ad- 
vantage of all our theatres, It's in regard to the promotion of 
the sale of our books of tickets, and with some refinements, I 
believe a workable plan can be developed, 


Ack suggests that we go into the mail-order business 06 
with special coupon-type ads in all the leading papers across the 
country, as well as some of the more widely read magazines. To 
make it a nation-wide project, without being too confusing, Ivan 
Suggests that a special book of tickets be printed .., perhaps 
with no price shown, but to sell at a price of Says. / 50 unis 
book would be accepted in any one of our theatres, regardless of 
the current prices, What we'd lose in the higher-admission 
houses, we'd make up in the lower priced ones, 


This mail-order deal would be an all year around affair, 
and not restricted to seasonal selling. There are many advantages 
to this type of selling, and Ack points them all out, I feel that 
it is worthy of more study, and presentation to our executives for 
their reaction, and action, 


oXeXo.X.X.X, 


WALLY HOPP - of the Cinema in Vancouver feels that we are passing 
up a good bet by not cashing in on pictures with special appeal, 
such as LUCY GALLANT, which features a fabulous fashion show ... 
Wally feels that an ad on the women's page, telling the gals about 
this, could sell a lot of tickets for us. In the same way, this 
could be applied to the sport page on a pic with a sporting theme, 
etc, etc, I think you've got something there, Wally ... and will 
be glad to pass it along. 


B28 GAGE APG 


FRED TICKELL - has a deal with a local shoe repair shop, to sew 
all torn or cut seat covers, for a couple of ducats a week, Boy, 
that's really cutting down on expenses, Usually four or five 
seats a week are taken care of this way. 


TRUEMAN WALTERS ~ also makes use of a shoe repair man to take care 
of his torn seats ... in his case he pays a nominal fee, and the 
gent uses old seat covers, which are beyond repair, as a basis for 
the new ones, In a year's time this can amount to many, many 
dollars of saving ... over the price of new covers, 
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PARAMOUNT - EDMONTON 


National Drive Captain 
DAN KRENDEL 


Bill Wilson believes in cashing in on events of local interest, 
During the week before the famed Grey Cup tussle, with football 
fever at a high pitch, Bill arranged for a couple of the "Esk!g5" 
star players to appear at his Saturday morning Knot Hole Gang 
show. They spoke to the kids, and nearly brought the house down, 
But what clinched it ... was the appearance of Miss Grey Cup, in 
person ... and how did Bill arrange it? Simple ... the winsome 
young miss just happens to be a friend of Bill's daughter Barbara, 
This is certainly one good way to keep your theatre in the publie 
eye ... and favour, Helps sell tickets too ... over the long 
haul, You've got local celebrities too, fellows ... right in the 
old home town, Get them up on your stage. The customers love 

it ... and, so do the guests of honour, believe me, 


Last year Bill built a little log cabin ... just as a 
gimmick for selling books of tickets, The cabin was set up outside 
the theatre in the morning, and was taken in at night. It is 
very attractively decorated in Christmas motif, with good sales 
copy. This year Bill elaborated on the deal a little ... He has 
one of his comely young usherettes on duty in the cabin all day, 
and during the afternoons, his doorman ... a hefty 285 pounder ..,. 
dons Santa outfit and does his pitch in front of the cabin, 

All day, Bill's record player pipes carols into the street .., 
and the whole deal does sell tickets, Last year Bill knocked 
off second prize on the circuit for total book sales, and also 
individual sales. Tells me he's out to beat that guy Harper 
out Kelowna way this year ... or will bust a (censored) trying. 


eX, XeXX, 
ALGOMA - SOO 


Norm's weekly ad still appearing on the "Know your merchant" page 
in the local Star .., in return for a couple of ducats. For his 
engagement of ABOVE US THE WAVES, he arranged a parade of the 
local Sea Cadets to the theatre on opening night. A good 40 x 60 
display on the sidewalk facing his box-office. 


For this week's ELMER show, Norm introduced one of the 
detectives on the local force, who spoke on safety, and presented 
the week!s prizes, Main prize was a dinner for two at a well-known 
local restaurant, and a pair of tickets for a senior hockey game. 


The above, of course th addition to the regular prizes as 
set up by 1T.C.L. 
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National Drive Captain 
DAN KRENDEL 


REGENT. - OSHAWA 


I now have a complete report from Al Hartshorn, on his ELMER 
safety parties ... in scrapbook form .,. and it's really some- 
thing to see, Al planned this thing very carefully ... step 
by step ... attended the ELMER organization meeting in Toronto, 
soaked up all the information he could ... then, banged away. 
Maybe that!s why his attendance is so good. 


Al got the local Kinsmen back of him .,. contacted the 
mayor and chief of police ... the principals of all the schools, 
the radio station and the newspaper. It was pre-arranged that 
the Kinsmen take over, with Al in the background, and that's the 
way the whole deal has been handled to date. A series of meetings 
was arranged with all interested parties, and Al reports that 
the enthusiasm generated by the Kinsmen has spread throughout the 
city, and now everybody wants to get into the act, 


The Kinsmen have set up a budget of $200.00 ... to go 
towards the purchase of a bicycle ... printing attendance cards, 
and 50% of all advertising. In addition they supply several 
additional main prizes. Three of their members are on hand every 
Saturday morning to handle the shows, They even supplied a 
complete P.A, system for the theatre's use. 


The newspaper published hundreds of lines of stories, 
in advance and current. I also see several three and four column 
pics of crowds of youngsters in front of the theatre ... the 
winners being presented with their prizes, and members of the 
Police and Kinsmen discussing the plans, Liberal mention is made 
in all stories and cut lines of the ELMER deal and the theatre, 


The Metropolitan store devoted its entire front window 
to a display of the prizes, with good mounted displays outlining 
the whole deal. Every school has an ELMER one-sheet on display, 
and the principals have been instructed to discuss this at all 
general assemblies, 


For his first party, Al had nearly 800 kids turn up ... 
and in the middle of a raging snow storm too. Since then, his 
attendance has been between seven and eight hundred, and that's 
good, The reaction is good ... the kids love it ... the parents 
are tickled, and so are the Kinsmen, the police, the school 
authorities ... in fact everybody. 


That's what proper organization does. A hit-and-miss 
deal brings hit-and-miss results. A nice job, well done, Al. 
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TIVOLI - HAMILTON 


National Drive Captain 
DAN KRENDEL 


Don has been busy getting married ... so I haven't been getting 
too much material from him during the course of our drive ... 
Maybe he'll settle down now, and we!1l get a little action, along 
publicity lines I mean. 


Don arranged for Eddie Bevan, popular star of the Ticats 
to make a personal appearance on his stage one Friday evening .,, 
The interview was taped, and later aired by C HM L, with frequent 
mention of the theatre attraction NEVER TOO YOUNG. 


In the realm of P.R. Don tied in with the local Muscular 
Dystrophy Association ,.. arranged for a wire from Martin and 
Lewis ... and a good story over their Signatures, The Spectator 
featured this, with a giant pic of the duo dominating the page, 
In the interest of good taste, no theatre or feature was mentioned, 
DUGEALiMesune su didva Jot of good .., future as well as present, 


eX -X.XaX, 
CAPITOL - ST. JOHN 


Jim Mitchell has a very limited advertising budget in this house, 
and has to do a lot of scrounging to get proper recognition for 
his pictures, When WHITE CHRISTMAS came in .,. as a reissue, Jim 
visited the local Paramount exchange, knocked off a number of 
bumper strips they had lying around, and a few accessories, and 
saved the cost of buying new supplies. 


He bought an album of WHITE CHRISTMAS tunes, turned it 
over to C H S J, and was tickled to have all the deejays take turns 
at playing them, with good credits to the theatre, Jim also made 
up a couple of posters, which he used to good advantage on his 
confection bar, 


To push the sale of his books of tickets, Jim intends to 
depart from the age-old and stereotyped day after day newspaper 
ads. He's using some of the appropriation for a one-shot T.V. 
announcement, and feels it will do a lot of good. Let us know 
how it works out fellow, eh? Jim has a permanent deal going with 
C HS J. They have a program "Time Clock" during which they dial 
numbers picked at random from the telephone directory. If the 
party called can name the show currently playing at the Capitol, 
they are rewarded with a ducat to see it. Total cost runs at 
about three pairs of tickets a week. Sounds good. 
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National Drive Captain 
DAN KRENDEL 


PALACE - WINDSOR 


The leading furrier in Windsor put a Christmas tree in his window, 
loaded . some $350.00 worth of prizes on it and offered the works in 
a lucky number draw ... which naturally, Ed tells us, was held at 
the Palace theatre. All draw tickets had the theatre name on them, 
and as several thousands were distributed, Eddie feels it couldn't 
help but do him a lot of good, 


On Friday night Ed ran a what he called "Mammoth Horror 
Marathon" ... three features ... Invisible Ghost, the Monster and 
the Woman, and Death Kiss. Brother-r-r .., what a line-up ... and 
you think they didn't buy it? Eddie wound up with one of the best 
Fridays he's had in a long time. 


Eddie wants to get the old customers back, and has framed 
a very effective letter which he sends to twenty five names picked 
at random from the telephone directory every week ,.. each letter 
accompanied by two guest tickets, Ed's thought is that once he 
gets them coming, he's reasonablysure he can hang on to them ... 
It's just a matter of getting them back in the habit again, 


Could be a good thought there. 
«XXX XX, 
SENECA - NIAGARA FALLS 


For his date on NEVER TOO YOUNG, Jack got a display of stills and 
mounted displays into a local sport shop. When he played PEARL 
OF THE SOUTH PACIFIC, he arranged for a good display in one of 
the largest furniture stores in town. Jack noted that one of the 
Shorts he had booked was THE MAPLE LEAF, and got in touch with 
the Niagara Parks Boys! Horticultural School, also personally 
contacted the botany teachers at the local collegiates, 


eXeKaoXeoXe 
ORPHEUM - SOO 
Olga really gave out with some real effort for the final week in 
our PROFIT BLITZ FOR FITZ. I have from her a picture of the 
confection bar ..., very, ver-r-r-y pretty, all dressed up for the 
holiday season, And that's all, 


That should sell a lot of tickets for us. 
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STRAND - TRAIL 


Alex Barclay got himself all set for the Kellogg LADY AND THE 
TRAMP deal, only to discover that there was only one store in 
his town handling that product ... He didn't just toss all the 
material out the window ... but used it to good advantage in 
other stores around town, 


Trail was staging its annual merchants! Christmas parade, 
and Alex pulled a few strings, and got himself permission to have 
a couple of young fellows lug a mounted 6-sheet on his attraction 
along with the floats and displays. Figures it got him a lot of 
extra kid biz for his matinee, 


To help stimulate the sale of books of tickets, Alex had 
a very attractive card - apout 33 x 5% inches - made up, and used 
it as a mailing piece to all places of business in the city. 


oX.X.X.X.X. 
NORTOWN - TORONTO 


Mike King sends along photo of an excellent book ticket display, 
in the form of a giant Santa, with ticket information lettered 
across his front. The lead is ... X Days to Xmas ... Get your 
book of F.P, tickets today. Very attractive, and effective. 


I note too that Mike has his confection bar all dressed 
up for the holiday season. The guy's an expert at displays, and 
this one is no exception. 


eoXeXeXeoXe 
PARAMOUNT - KENORA 


Kenora had its annual Christmas parade, and Jerry Duggan cashed in 
on it to sell his ELMER deal. A couple of young fellows in masks 
and shnozzolas to look like Elmer, handed out 500 bags of popcorn, 
with each bag imprinted with good Elmer copy. In addition, Jerry 
recruited two Mr, Peanuts, and tossed in the Three Bears, who with 
the Elmers made quite a colourful parade of their own, Jerry also 
promoted the use of a truck, and a private car, both of which were 
effectively bannered with good sales copy, and took part in the 
parade, 


Everybody in town knew who Elmer was, and where he was, 
and after all... that was the whole idea, 


$10,000 


1M CASH PRIZES 


FIT with showmanship 


SERVE withyshowmanship 


showmanship 
h showmanship 


Bolt lite 
we den tate” 


1955 


PRO 
SAVE with 


SELL wit 


HONOURING 25 YEARS OF INSPIRED 
LEADERSHIP IN FAMOUS PLAYERS 


National Drive Captain 
DAN KRENDEL 


ATLAS - VICTORIA 


The Edmonton Eskimos ... remember them? They're the guys who 
blitzed the Alouettes ... happened to be practicing in Victoria 
from November 20th to the 25th. Martin Cave knew that ... got in 
touch with the lads, and arranged for a number of them to appear 

on his stage during Foto-Nite. Martin introduced them to his 
audience, and they signed autographs for all who requested them, 
and that was nearly everybody. Part of the deal was that this was 
not to be advertised ... but the local radio stations just happened 
to find out about it, and just happened to mention it during the 
evening newscast. Result ... a packed house, 


When Martin had DAY OF TRIUMPH booked into the Dominion, 
~he sent out personal invitations to 130 local clergy and their 
wives, press and radio boys, etc. to attend a special morning 
screening. After the preview, Martin addressed the assembled 
guests, made his pitch, and impressed them with the importance of 
getting prOper distribution of the special discount cards he had 
printed, These cards were handed out in every church in the city 
on the Sunday before he opened the picture, and some even phoned 
for additional supplies. 10,000 cards were distributed in this 
manner, 


Four of the churches publicized his date on their regular 
Sunday broadcasts ... and nearly all made pulpit announcements, 
All included mention in their weekly bulletins. A popular local 
padre who has his own newspaper column played up the deal ... and 
the paper came through with a couple of good stories, All in all 
an excellent job of selling a difficult picture. Results, good, 


To help his books of tickets get moving, Martin promoted 
an alarm clock radio ... with each purchaser of book tickets getting 
a chance in a lucky draw. Sure helps move those tickets, 


oX.X,X,X.X, 
CAPITOL - REGINA 


For LEFT HAND OF GOD, Hilliard Gunn arranged a special screening 
for all Catholic clergy, When he played PETE KELLY!S BLUES, he 
arranged good displays in six important down town music stores, 

and one of the local radio stations played the entire musical score 
on the night before opening ... with good credits. When TRIAL 

came up, Hilliard again held a special screening ... this time for 
press and radio. He also printed and distributed 5,000 "summons"! 
type heralds on cars parked in the down town section, 
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LAKE - FORT WILLIAM 


Frank Sabatini wanted to wind up the Blitz in a blaze of glory, 
and he certainly did just that. The Lakehead has a heavy pop- 
ulation of Ukrainians, and Frank booked in a native language pic 
titled THE LAND. Then he did some plain and fancy planning. 


First of all he screened the picture for representatives 
of the Ukrainian community ... heads of the various clubs, etc, 
Then he had fifty special oversize cards made up, and posted in 
the more densely populated districts in both Fort William and 
Port Arthur. These cards were also placed in every Ukrainian and 
Polish hall and church in the twin cities, Frank happened to lay 
his hands on ... of all things ... a Ukrainian typewriter, and with 
the help of a friend, composed an excellent message ... the top 
half in English, and the bottom in Ukrainian, These were widely 
distributed throughout the city. 


A feature of the local radio station, is a Ukrainian 
program every Saturday night. Frank arranged for frequent announcge 
ments to be made on the Saturday immediately preceding his opening, 


To make sure that nobody got away ... Frank rearranged 
his schedule, to make sure that he could get two complete shows 
in every night, at six and nine. He played the program for three 
days, and sold out every performance. For a house with a limited 
capacity of 450 seats, he didn't do too badly to take in nearly 
six hundred bucks more on the three days than his average, 


How about the rest of you guys, huh? You must have a 
pretty fair sprinkling of Italians, Hungarians, Russians etc. in 
your towns, If you don't think you can get three days out of a 
foreign picture ... maybe you can get one. Every little counts, 
you know. Try it, huh? 


«XeXeXoX, 
EGLINTON - TORONTO 


Mare Hirsch!s assistant, Ian Stvain, sends along photo of a very 
attractive back-bar aigoiesr on his confection counter. This isn!t 
an easy one to dress up, but a little fast talking resulted in 

one of the candy suppliers undertaking the job ... and it really 
is something. Naturally, in holiday motif, 
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PARAMOUNT ~ HALIFAX 
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DAN KRENDEL 


And this time I'm talking about Freeman Skinner ... As advance for 
ILLEGAL, Freeman used a simple, and novel gag. He placed a filing 
cabinet in his lobby, with the top two drawers partly open ... 

and natch ... they contained stills and good copy on his attraction. 
People did stop to look, 


This being "Safety Week" Freeman arranged to have a police 
officer on hand every afternoon, to speak briefly on safety, and 
such items as were considered ILLEGAL. The gendarme was briefed 
in advance, and slipped in many a plug for the pic. This was done 
just outside of the theatre ... on the sidewalk. 


I see a terrific full page ad in the Halifax Mail-Star, 
with a giant heading across the entire top, reading ILLEGAL ...? 
Not at Leon Neima!'s but at the Paramount Theatre November 28th. 
Good press-book cut accompanies this declaration. 


To stimulate the sale of popcorn, Freeman promoted a 
toboggan from the local Hobby House. Each youngster purchasing a 
box of corn is given a coupon, The one with the greatest number of 
coupons on December 20th, wins the prize. In addition, Freeman 
offers prizes of either a theatre admission, or a Hansel and 
Gretel statuette to anybody whose number ends in zero. 


There's always a lot of action around the Paramount ... 
and Freeman can be depended on to keep the old pot boiling every 
day in the year, That's what a manager's job is ... and Freeman 
believes in managing, 


oXoX.XeXo 
METROPOLITAN ~ REGINA 


Jack Heaps sends along photo of a very effective display he has 
been using to promote his sale of books of tickets, On his candy 
back-bar he has a map of Canada, with ribbons leading to the 
various cities in which we operate, and where our tickets are 
accepted. 


The other display takes the form of a clock, with numbers 
from 1 to 32 around the edge ... An arrow marks the number of days 
left to Christmas, and copy reads ... "It's later than you think ... 
Buy now ... X days left to Christmas, This clock is mounted on a 
regular panel, with the body devoted to good selling copy for the 
product he is pushing, 
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DAN KRENDEL 


I see details of a really swell campaign on TREASURE OF PANCHO 
VILLA, sent in by Len Bishop, With Christmas just a few short 
days away, merchants are a little hesitant about going for any 
type of co-op except their own ,.. but Len did some fast and 
fancy pitching, and wound up with a beaut ... with Morse Credit 
Jewellers, The jeweller kicked in a $300.00 diamond ring, hand- 
some Swiss watch, several compacts, silverware, pearl necklaces 
and many gift certificates, 


A huge display in the lobby ... and a very catchy one, 
I might add ... detailed particulars of the deal, An attractive 
Mexican Muchacha (doll to you) in native costume stood by, and 
assisted all and sundry to select their certificates. All one 
had to do was dip into the chest and pull one out ... each draw 
represented something ... either a major gift or a discount 
coupon good on any purchase at the store. 


The jeweller, who uses numerous radio spots on all local 
stations, daily ... devoted considerable time to this tie-up, and 
didn't forget to credit the theatre and current attraction, 


Every columnist on the three Toronto papers came through 
with good comment ... kibitzing Len, but mentioning his theatre, 
the give-away, and the attraction. 


As usual Len had created some very attractive fronts and 
good lobby displays. For two weeks in advance of opening details 
of the treasure hunt were carried on a creeping trailer on his 
screen, All the Morse Jewellers stores used good window displays. 
Three hundred specially screened posters were spotted in the best 
locations in town, All in all, a most comprehensive campaign, at 
a very difficult time of the year. 


eX eXeXeXe Xo 
CAPITOL - SUDBURY 


Jeff was playing the safety short DEVIL TAKE US, and received the 
whole-hearted co-operation of the safety division of his local 
police department, and the Sudbury Safety League, Prominent members 
of the force addressed the audience after each showing. This I 
particularly like ... I see a pip of a picture in the Star ... 

four columns across, and accompanied by a good story ... showing 
Jeff and several members of the Provincial and local police dis- 
cussing the picture, The paper even mentioned the theatre and pic. 
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DOWNTOWN - HAMILTON 


Paul was playing the twin bill 5 AGAINST THE HOUSE and APACHE 
AMBUSH. I see pic of a cute cut-out he made up, and placed along- 
side the doorman, two weeks in advance, It drew much attention, 
Paul also tied in the Reno, Nevada angle, with good displays at 
the three main travel bureaus in the city. A sandwich man was out 
on the streets on the first two days. 


To promote his popcorn, Paul has a colouring contest 
going. Each week two blanks are handed the youngsters, with every 
purchase of popcorn, At the end of three weeks, the kids have to 
return their entries ... two of which are eligible for judging, 
on the basis of colouring, neatness and age group. A good selec- 
tion of prizes was promoted, 


oXeXeXoX, 
STANLEY - VANCOUVER 


Jack Burdick is a master at displays, and sends along several 
Snaps to prove it ... His theatre front and confection counter 
both are decorated in brickwork ... actually, papered beaverboard, 
and lend a very different appearance. Some splendid displays 
boosting the sale of books of tickets, also his ELMER parties. 

I also note that Jack uses a very effective outside booth for 

the sale of his tickets ... manned by a pert, young lass, 


Jack believes in personal endorsations, which on occasion 
he carries in his newspaper ads. He also uses the same method at 
all his staff meetings, helping to create interest in the theatre, 
by the people who make their living from it. 


oX.X.X.X, 


BELLE - BELLEVILLE 


For his date on MR, ROBERTS, George Forhan used a mounted 30 x 4O 
for one full month in advance ... switching it from frame to frame 
to maintain interest. 


Good window displays in Lipson'!s Department store, and 
the Cherry Press during the run. Several small frames in some 
of the better stores in the busiest block in the city. 


Good radio plugs just in advance of the noon news, each 
day during the run. 
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STRAND - BRANDON 


For her engagement of PRODIGAL, Pearl Treleaven ordered half a 
dozen door panel posters ,.. but instead of using them on the 
doors, she posted them in a row on the hoarding of a new building 
going up at the main corner in town. Very effective, Pearl 
mentions that she even made up the date strips herself ... simply 
by tracing the letters she required off some of her marquee 
letters. Smart gal, 


Then came LOVE IS MANY SPLENDORED THING ... and it was 
a natural for Pearl, One of the fancier femme shops in Brandon 
handles exclusive copies of the gowns worn by Jennifer Jones ... 
Pearl learned that they were having a fashion show at a local 
hotel, had a talk with the owner, and wound up with some very 
good publicity. She now has the promise of a fashion show on 
the stage of the Strand, come spring. 


I also see a good newspaper co-op, with liberal mention 
of the pic, paid for by the dress shop, and a fine story on the 
author and the picture in a good location in the paper: 


Pearl has been trying to get the Brandon Daily Sun to 
institute a regular movie column, and reports that it looks like 
they'll go for it. Only a matter of selecting someone to do the 
reporting ... and Pearl even looked after that. A young lady 
friend of hers, with some ability along those lines, is being 
considered for the job, 


I see some good snaps of her confection bar ,.. decorated 
for the holiday season, and loaded with good copy in support of 
her sale of books of tickets. Good all around selling, I'd say. 


oX.X.X.Xo 
CAPITOL - GALT 


Eddie Landsborough reports that his I SAW deal is still running 
daily in the local Reporter, For PETE KELLY'S BLUES, Eddie 
arranged to dress up the front window of Connie's Music Center, 
and also placed a mounted display at one of the busiest corners 
in the city. 


Eddie has tied in on several popular radio programs, and 
in return for a couple of Oakleys, gets prominent mention for 
his attractions. 
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ORPHEUN - VANCOUVER 


Ack's doing a grand job on his Friday night "Personality Parades" 
and I note that last week he had on his stage the highlight acts 
of the Vancouver Sun-Ray annual revue. He advertised it as 
Vancouver's own "Wonder kids" ,., and reports that the forty young 
‘uns put on a really wonderful performance, I see a healthy-sized 
hunk of publicity in the Vancouver Sun, with goad credits for both 
Ivan and his theatre, 


I also see another of Ack's famous full-page co-ops, paid 
for, this time by Sherwood Motors, publicizing not only his Friday 
night deal, but also the following morning!s kid show. Terrific 
selling. Lid say, 


oXerXeoKero 
PARAMOUNT - KENTVILLE 


Trueman Marr was playing SOLDIER OF FORTUNE, and made up a neat 
card-type herald, which he arranged to have dropped into all the 
mail boxes in town. He tied this in with a lucky number gag ... 
to tie in with the "Fortune" portion of his title, and offered a 
free admission to anyone finding their number in his newspaper 
ad, or hearing it over C KEN. 


To promote the sale of popcorn, Trueman places a card 
in every fiftieth box ... These cards are numbered, and one lucky 
number is posted every Friday. The winner gets himself a buck's 
worth of confections, and a free show, 


ekKeXeXoXe 
ROYAL - WOODSTOCK 


Well, at least the guy's consistent ... an entry every week of 
our drive ... and that's more than I can say for some of our 
contestants, For his date on LOVE IS MANY SPLENDORED THING, Earl 
placed good displays in the two leading book stores in town ... 
placed cards on all the juke boxes in the city ... and got himself 
some good free spots over C K O X. 


Earl got his ELMER deal going last Saturday, and in spite 
of very sloppy weather, opened to over 500 kids ... not bad, Now 
they've got a taste of it, and have had a look at all the terrific 
prizes, he's sure his attendance will build up. The Sentinel-Review 
published two 3-column pics in Monday's editions. 
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George Walters used a cute gimmick to bring attention to his forth- 
coming WHITE CHRISTMAS date, Just as all the merchants kept re- 
minding their customers that there were ... X shopping days left to 
Christmas ... George used a small single column ad ten days in ad- 
vance, using the line, 10, 9,8, etc. days to WHITE CHRISTMAS. 


All deejays at C F C Y co-operated by playing tunes from 
the pic several days in advance, with good tag lines. Excellent 
displays were placed in a dozen of the best restaurants and hotels 
in the city. 


S.D. DAY (Safe Driving Day) was coming, and George had 
Abbott and Costello Meet the Keystone Cops booked ... so, he had 
printed 3,000 small, and very clever dodgers, with a couple of 
Keystone Cops in a prominent position ... tied in Safe Driving 
copy with his attraction, and had them placed under the windshield 
wipers of all cars in the city the day before S.D. Day, and his 
opening day. Oh yes ... didn't cost him a dime ... An insurance 
firm paid the cost. 


Santa paid his annual visit to Charlottetown ... and 
George prevailed on him to visit his Elmer matinee ... The kids 
were thrilled to receive their gifts from the Old Boy himself. 


A local merchant wanted to rent the theatre as a booster 
for his products, George wanted the dough, but felt reluctant 
about cancelling his Elmer show. He did some fast figuring ... 
set back his regular matinee one hour ... rented the guy his 
theatre, and wound up with a good rental in addition to his 
normal performance, Good thinking, I'd say. 


oXeXoXeXe 
CENTURY - HAMILTON 


This is the season when Mel Jolley spearheads the local Shriners! 
drive for "Toys for Tots" and usually winds up with several hundred 
good toys which are repaired, if necessary, and distributed to the 
needy youngsters in the community. Everybody in town knows about 
the deal .., and why shouldn't they? Colourful stickers are placed 
on all store windows, taxicabs, street cars etc., and all carry 

the Century signature, A grand job of public relations which has 
become an annual "must" in Hamilton. Youngsters bringing in toys 
are invited by Mel to be his guests at one of his now famous, 
Famous Fun Festival, Satayem shows. 
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I have copy of a letter from Charlie Bahrynowski to Johnny Ferguson, 
outlining details of one of the best promotions on DAMBUSTERS I 
have seen, Charlie read in these pages what Eddie Newman did in 
Winnipeg, and followed the same pattern, with some additions. 


Charlie contacted the local R.C.A.F, and arranged with 
them to fly in W/C Walker, one of the original Dambusters, from 
Winnipeg, Walker and his crew flew in in a Dakota at noon on the 
opening day of the pic. A reception was arranged, with the R.C.A.F, 
picking up the tab. Charlie discovered that another Dambuster was 
a member of his own community, employed by T.C.A. and cut him in 
on the deal too, Both appeared on the stage and were interviewed 
by one of the popular C F P A announcers. This was taped and aired 
later, Another interview was arranged for seven P.M. the following 
evening, at the station, and C F P A drew attention to this feature 
every thirty minutes during the day, with good plugs for the pic. 
Another interview was aired over C K P R in Fort William, 


Announcements the playdate were made in the local High 
School, A good newspaper story appeared in the daily in regard 
to the special flight from Winnipeg, and the discovery of a local 
Dambuster in their midst. The front of the theatre was bedecked 
with flags and bunting. The Fort William Air Cadets marched in a 
body from their barracks to the theatre, with W/C Walker taking 
the salute in front of the Royal. Traffic was cut off for two 
blocks, owing to the jam. Good pics in the dailies in both Fort 
William and Port Arthur, with one of them coming through with a 
front page pic and story ... rather unusual in this town, 


Nearly all the down town stores carried some display 
material in their windows. Restaurants carried DAMBUSTER copy on 
their daily menus, Several model plane kits were promoted from a 
local hobby shop and used as prizes at the Satayem show, 


Charlie is quite proud of the fact that this entire deal 
didn't cost the theatre a nickel. This was a real promotion ... 
with the accent on MOTION ... Charlie's. Good work, boy. Oh yes, 
I don't have the newspaper tear sheets, photos etc. you mention, 
but guess they're in good hands, 


WSOPE CSO sor en 
It's reading something like this that makes me wonder at times why 


it is that some managers DO, and some DON'T. Some day we may find 
the answer ,.. as if you didn't know. 
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Have a few notes from Hilary Howes. When he played QUENTIN DURWARD, 
Hilary contacted the superintendent of schools, explained the pic 

to him, and exacted his promise that announcements would be made at 
all the schools, A check showed that he kept his word, 


Hilary was also successful in promoting a good rental ,., 
two days to the Nova Scotia Opera Association. Two off-days at 
a pretty fancy figure. That's the kind of stuff we want, 


eX eXeXoXoX, 


CAPITOL - SUDBURY 


Guess I owe Jeff an apology ... I mentioned last week that he had 
sent in six folders all at once ... My mistake ... it was SEVEN 
folders, Must have mislaid one, and it has just come to: Lieht. 
The sum total of his activities, as reported in this seventh 
folder is a banner on top of his car, with ULYSSES copy. Oh yes, 
Jeff also reports the final week!s activities on his ELMER deal, 
The Sudbury Star ..., bless their tin-plated little heart - came 
through with pretty fair pictorial coverage, and a good story. 


oX.X.X.X,X, 
TOTEM - PRINCE RUPERT 


Harry Black was playing MR. ROBERTS, and arranged with the lads 
in bell bottoms to come in and do some decorating ... in and out—= 
side the theatre. They used flags, banners, pennants etc. All 
in all a very attractive display. The entire staff was outfitted 
in naval attire for the entire run. A naval guard of honour was 
on duty each of the six nights, Harry also arranged for a parade 
of navy personnel ... full uniform and bugles blaring ... to his 
theatre, where they were his guests for one performance, 


The two hotels, all the town's restaurants, busses and 
taxicabs were well bannered with catching copy. Teaser ads were 
run in the daily for six days in advance of the openings. 


Guess business must have been pretty good ... as Harry 
reports that in the six days he played to more than 50% of the 
entire population of Prince Rupert ... with a seating capacity 
of 664 seats. 


Just proves again ... If you go after 'em ... You get tem. 
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ROYAL - GUELPH 


I see that Ed managed to get himself some nice space on the local 
Mercury's special Christmas page, on BENGAZI and WAKAMBA., Total 
cost, a couple of ducats. The paper also published a good scene 
on an off-theatre page, Ted's I SAW deal still running daily, 
and gaining in popularity day by day. 


oXeXeXeX, 
PARAMOUNT - MONCTON 


Murray Lynch did a little promoting ... and has on display in his 
street boxoffice an electric train and a walking doll. One of 
these prizes will be given away to some lucky boy or girl at his 
December 21th morning show. If a boy ... it!s the train, and if 
a young lady is the winner, she gets the doll. No cost to Murray. 


To attract attention to his books of tickets, Murray 
is using the old gag of an endless flow of water from a faucet 
seemingly suspended in mid air, Sure has tem guessing. I won't 
go into the technical details ... but it's very simple. If you're 
interested ... drop Murray a note. 


530289 2 QOkO 
ORPHEUM - PRINCE ALBERT 


When he played TEN WANTED MEN, Jack Mahon got three local collegiate 
students, dressed them in striped black and white costumes, and 

sent them out on the busy streets, suitably bannered, When he was 
through with this gag, he used the costumes to dress up his ushers, 
The banners were later used to dress up his front. 


For his NOT AS A STRANGER date, Jack borrowed some doctors! 
smocks and complete nurses! uniforms from a local clinic, and 
attired his staff in the costumes. He had Signs made up, reading, 
"We welcome you NOT AS A STRANGER, but as a friend ..." On his 
second night, Jack invited 41 student nurses as his guests. These 
kids don't make too much money, and were tickled at his thought- 
fulness, 


About 60% of all the book tickets sold in Prince Albert 
are handled by local church organizations, They do a terrific job 
on it, and are very happy at the profits they reap for their pet 
projects. 
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Another terrific campaign on DAM BUSTERS ... this time from Len 
Turoldo. His material was late in arriving, and Len had to do 

a little scrounging to get any advance on this pic ... 50, a call 
to the local R.C.A.F. and he wound up with twenty giant photos of 
Lancaster bombers - the type used in the raids - Len swings a mean 
paint brush, and spent a couple of hours brushing in catchy copy. 
These photos were then placed in every strategic position he could 
find in and outside his theatre, 


There is an air cadet outfit in Brandon, and Len contacted 
the C.O. and arranged for their precision drill team to appear on 
his stage on Foto-Nite ... which happened to fall on the night 
before he opened with DAM BUSTERS. The lads went through their 
paces, and then their commanding officer addressed a few remarks 
to the audience, extolling the merits of the next day's film, 


On opening day, the cadets, numbering ninety eight, paraded 
to the theatre ... performed several of their famed flight formations 
out front, then marched in and took their seats ... and, get this: 
every one of the lads paid his way in, 


One of the finest window displays I've seen in some time 
was the one Len arranged in the window of the R.C.A.F. recruiting 
office ... right in the heart of the down town shopping district. 
The window was loaded with models of actual planes ... posters, 
actual R.C.A.F. equipment, and naturally ... good theatre and pic 


copy. 


There is no actual R.C.A.F. base in Brandon ... the near- 
est one being in Rivers, about thirty miles away. Len contacted 
the officer in charge, and arranged for his schedule to be included 
on their "Daily routine orders" ..., on the bulletin boards in the 
officers and sergeants! mess, and at other strategic locations on 
the grounds, Tells me he got quite a play from the boys. 


An excellent campaign, Len ... Keep 'em comin!, 
oXeKekeKe Ke 
Don't let the Christmas spirit dampen YOUR spirits fellows ... 
There's a brand new year ahead of us ... a good year, we hope, 
which YOU and you alone can help make better. How? Simply by 


continuing to - 


BLITZ FOR FITZ - EVERY DAY 
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FINAL STANDINGS 


Even though you may not have finished in the money, I thought you 
might like to know just where you did wind up, and how close you 
actually came, These are the final results of our 13 week PROFIT 
BLITZ FOR FITZ drive. Al Troyer sez they're Strictly Legit 
and he has yards and yards of figures to prove it. So that's it 
guys ... This is YOUR story. 


OAS OAS OAS OE 


GROUP 1 bie Ebel beri - 


Paramount 
16, Lethbridge = Capitol 
1. Winnipeg Metropolitan 17. Calgary Strand 
2. Sudbury Capitol 18, Rouyn Capitol 
3. Edmonton Capitol 19. Moose Jaw Capitol 
4. Edmonton Paramount 20. Toronto Nortown 
5. Vancouver Capitol © 21. Soo Algoma 
6. Toronto Imperial 22. Lethbridge Paramount 
7. Regina Capitol 23. Barrie Roxy 
8. Saskatoon Capitol 24. Brantford Capitol 
9. Calgary Capitol 25. Fort William Capitol 
10. London Capitol 26. Windsor Capitol 
ll. Ottawa Capitol 27. Timmins Victory 
12. Calgary Palace 28. Brockville Capitol 
13. Toronto Sheas Pes Vee, SMM eran; Strand 
14. Winnipeg Capitol 30. Sydney Vogue 
15. Halifax Capitol 31. Victoria Royal 
16. Vancouver Orpheum 32. Ottawa Regent 
33. Fredericton Gaiety 
GROUP 2 34. Port Arthur Paramount 
35. Halifax Paramount 
1. Quebec Capitol 36. Victoria Capitol 
2. Oshawa ‘ Regent Blo Sig Moles Paramount 
3. Charlottetown = Pr, Edward 38. Vancouver Strand 
4. Hamilton Tivoli 
5. Toronto University GROUP 3 
6. Truro Cap & Royal 
7. North Bay Capitol 1. Windsor Palace 
8. Hamilton Century 2. Campbellton Cap & Par 
9. Toronto Eglinton 3. Chatham Capitol 
ILO), dsfoialal Cartier 4. Vancouver Dominion 
11. Timmins Palace 5. Peterboro Paramount 
12, Timmins - Broadway 6. Niagara Falls Seneca 
13. Charlottetown : Capitol 7. Kentville Paramount 
14. Rouyn Paramount Be Sieg TGkayE Capitol 


SEPT. 5th 
TO DEC. 3rd 
1955 
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GROUP 


42, 
43. 


cont!d. 


Cornwall 
Kenora 
Penticton 
Kingston 
Cornwall 
Pr. Albert 
Dalhousie 
Guelph 

3 Rivers 


N. Westminster 


Sarnia 
Nelson 
Owen Sound 
Noranda 
Guelph 
Medicine Hat 
Saskatoon 
Belleville 
Vancouver 
Hamilton 
Edmonton 
Brandon 
Regina 

Pt. Alberni 
Kentville 
Sydney 
Moncton 
Edmonton 
Victoria 
St. Kitts 
Amherst 
Galt 
Winnipeg 
St. John 
Welland 


GROUP 4 


oc e 8 28 @ 


NOU WP 


N. Battleford 
Fredericton 
Kamloops 
Moose Jaw 
Vernon 
Kingston 
Woodstock 


Palace 
Paramount 
Capitol 
Capitol 
Capitol 
Orpheum 
Capitol 
Palace 
Capitol 
Columbia 
Capitol 
Civic 
Classic 
Noranda 
Royal 
Monarch 
Daylight 
Belle 
Cinema 
Downtown 
Empress 
Strand 
Metropolitan 
Capitol 
Empire 
Paramount 
Paramount 
Strand 
Dominion 
Lincoln 
Cap & Par, 
Capitol 
Lyceum 
Capitol 
Capitol 


Capitol 
Capitol 
Capitol 
Orpheum 
Capitol 
Grand 

Royal 


SEL 


8. 3 Rivers 

9. Kelowna 

10. Medicine Hat 
1. Pre eRupext 
12. Red Deer 

13. Winnipeg 

14. Shaunavon 
15. Red Deer 

16. Soo 

17. Lethbridge 
18. P.La Prairie 
19. Brandon 

20. N. Battleford 
21. St. Thomas 
22. Bathurst 

23. Flin Flon 
2h. Trail 

25. Pia Rup emt 
26. Woodstock, N.B 
27. Barrie 

28. Nanaimo 

29. Regina 

30. Murdochville 
31. Owen Sound 
32. Brockville 
33. Chilliwack 
3h. Regina 

35. New Waterford 
36. London 

37. Glace Bay 
38. Port Arthur 
39. Winnipeg 

4O. New Waterford 
GROUP 5 

1. Windsor 

2. Toronto 

3. Toronto 

4. Toronto 

5. Toronto 

6. Fort William 
7. Toronto 

8. Fort William 
9. Toronto 
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Rialto 
Paramount 
Roxy 
Totem 
Crescent 
Starland 
Plaza 
Capitol 
Orpheum 
Roxy 
Playhouse 
Capitol 
Empress 
Capitol 
Kent 
Northland 
Strand 
Capitol 
Capitol 
Granada 
Capitol 
Rex 
Paramount 
Savoy 
Regent 
Paramount 
Grand 
Majestic 
Patricia 
Savoy 
Colonial 
Gaiety 
Paramount 


Tivoli 
Parkdale 
Beach 
Alhambra 
St. Clair 
Lake 
Palace 
Fort 
Runnymede 
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GROUP cont!d. 


10, Fort William - Royal 32. Toronto - Radio City 


11, Toronto - Capitol 33. Vancouver - Stanley 
12. Calgary ~- Hitchin! Post 3h. Toronto - Bellevue 
13. Timmins - Cartier 35. Winnipeg - Grand 
14. Toronto - Parliament 36. Toronto - Bloor 
15. Toronto - College 37. Toronto - La Plaza 
V6. Hull ~ Montcalm 38, Edmonton ~ Garneau 
17. Winnipeg - Fox 39. Winnipeg - Arlington 
18, Toronto - York 40. Toronto - Vaughan 
19. Toronto - Century 41. Edmonton - Princess 
20. Edmonton ~ Dreamland 42. Toronto ~- Lansdowne 
21. Toronto - Grover 43, Winnipeg - Regent 
22. Winnipeg - Uptown Lh, Victoria - Atlas 
23. Toronto - Pr. of Wales 45. Rossland - Capitol 
24. Toronto ~ Pylon 46, Winnipeg - Tivoli 
25. Toronto - Beaver 47, Vancouver - Grandview 
26. Vancouver - Broadway 48. Winnipeg - College 
27. Toronto - Donlands 49. Windsor = Park 
28, Toronto - Eastwood 50. Winnipeg ~- Bijou 
29. Calgary - Variety 51. Winnipeg - Osborne 
30. Windsor - Centre 52. Vancouver - Regent 
315, Loronto - Oakwood 
eek @ oe Ke eee 
DISTRICT MANAGERS BOOKERS 

1. Mort Margolius 1. Herb Black 

2. Gene Fitzgibbons 2. dohn Heggie 

3. Ray Tubman 3. Paul Cardell 

4, John Ferguson Iix5 Vela iho IPERBWO 

5. Jack McCausland 5. George Dowbiggan 

6. Bill Pruderl 6. Lou Karp 

7. Harold Bishop 7. Bob Myers 

8, Jimmy Cameron 

9. Maynard Joiner 

1O. Jim McDonough 


oXoXeXeXeXo 


That's your story men ,.. and if it's any comfort, for every 


Winner there must be a loser ... Even if: there are only two 
entries, one must win, and the other lose. Gird your loins, men, 
There will be more contests ... bigger and better ones ... The 


next time, maybe YOUR name will wind up on top. 


FATT ACCOMPLI 


The job is done. The record has been written ... the book is 
closed, Our PROFIT BLITZ FOR FITZ has passed into the realm 
of pleasant memories, It was a good drive .,. a stimulating 
experience, It proved a source of inspiration to me ... and 
I sincerely trust to all of us. 


It was hard work, but I personally have never derived 
as much satisfaction from any previous assignment. I have never 
felt a closer kinship with our executives and all the men in the 
field and in our offices from coast to coast. I had a good 
feeling ... a warm feeling of closeness, I was part of a team, 
a great team ... a team whose members worked together because 
they-all believed in the same things. A team with but a single 
objective ... to prove to our friend and our president that his 
faith and his trust in us had not been misplaced, I believe, 
honestly and sincerely that we made good our promise. I believe 
that Mr. Fitzgibbons is just as thrilled with the results as we 
all are. I believe all that, I feel awfully good about it, 


_Directing this drive wasn't easy .,. but then, nothing: 
worth-while ever is.’ This wasn't a one-man job. It took the’ 
combined efforts and talents of many people to make the publi~ 
cation of our bulletin possible. I would indeed be remiss in 
my. appreciation were I to pass up this opportunity to say a 
simple, but sincere thank you to all who contributed so much te 
the success of our Blitz. 


The awards committee did a magnificent job... spent 
many long hours in studying entries, discussing their merits, 
making the awards, They were fair ... they were impartial, and 
they. were thrilled with their part of the job. 


A special vote of thanks to my secretary Jean Callendar 
who was constantly under pressure to meet our weekly deadline, 
To Louise Tarantino and Jill Hemmings who cheerfully pitched in 
on the assembly line ... to make sure the bulletins got out in 
good time. To my-daughter Janet for her part in preparing the 
roughs for me to work from, : 


To Al Troyer who worked so closely with me in making — 
possible the publication of each week's standings .., To Fred 
Masters without whose co-operation we could never have got our 
bulletins to the theatres as quickly as we did. 


And to all you men in the field whose’ honest and whole- 
hearted participation made this whole thing possible. A special, 
and personal thank you. to the many who took the trouble to pen 
me a few lines of comment-on the overall endeavour, I really 


did appreciate it. 

Another song is now over ... but I am sure that its. 
stirring melody will remain in our hearts for a long, long time | 
to come, Thanks everybody. 


Dan Krendel 


